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SOCIAL MEDIA AND THE FORMATION
OF THE IMAGE OF KAZAKH WOMEN

The digital transformation of public communication positions social media not merely as content-
sharing platforms but as strategic arenas for shaping cultural representations and rethinking gender norms.
In the Kazakhstani context, visual and textual strategies on Instagram, TikTok, and Facebook dynamically
construct the image of Kazakh women, blending traditional social expectations (family, modesty, care)
with contemporary self-presentation practices (entrepreneurship, education, civic engagement, lifestyle
branding).

Research Objective — to examine how the image of Kazakh women is constructed in digital media,
assess its impact on gender stereotypes and social practices, and identify new forms of female agency
that demonstrate the interaction between media, cultural heritage, and contemporary social dynamics.

Novelty — this study systematically analyzes the digital representations of Kazakh women, highlights
how visual and textual strategies influence the transformation of gender stereotypes, and identifies new
forms of female agency at theoretical, empirical, and practical levels, providing a novel conceptual
framework for media transformation studies.

Findings and Interpretation — digital spaces act as critical arenas for re-evaluating gender equality,
promoting women's participation in professional, political, and social life. Content and discourse analy-
sis of posts, captions, hashtags, and audience comments reveal visual motifs, narrative frameworks, and
mechanisms for discussing power and femininity, while demonstrating the structural tension between
traditional cultural norms and contemporary social demands.

Keywords: social media, Kazakh women, gender stereotypes, feminist theory, media transformation,
female agency, online identity, cultural representation.
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OACYMETTIK XKeAirep XKoHe Ka3ak aHeAiHiH,
MMMAXKIH KQABINTACTbIPY

KoFamAbIK, KOMMYHUKaUMSHbIH, LMPABIK, TpaHCOPMaLMIChl BAEYMETTIK XXeAiAepAl Tek aknapar
aAMacy KypaAbl peTiHAE FaHa eMec, MBAEHU BeMHEeAEpAi KAAbINTACTbIPy MEH FreHAEPAIK HOPMaAapAbl
KahTa OMAACTbIPYAbIH CTPaTerusiAblK aAaHbl PeTiHAE aHbiKTarAbl. Ka3akcTaHAbIK, KOHTEKCTTe
Instagram, TikTok >xeHe Facebook naatcdopmarapbiHAaFbl BUM3YyaAAbl XXOHE MOTIHAIK CTpaTerusianap
KasaK, oMeAiHiH OerHeciH AMHAMMKaAbIK TYPAE KOHCTPYyMpAeyre bIKMaA eTeai, OyA ASCTYpAI
OAEYMETTIK KYTIAETIH cunatTamasapAbl (0T6achbl, KapanambIMABIAbIK, KaMKOPAbIK) CakTai OTbIpbIr,
Kasipri 3amaHfbl ©3iH-63i KepPCeTy NpakTMKaAapbiH (KOCIMKEPAIK, BIAIM aAy, KOFaMAbIK, GEACEHAIAIK,
AadpCTanA-OPEeHAMHT) BipiKTipeAi.

3epTTeyAaiH MakcaTbl — Ka3ak, 8MeAiHiH, UMQpPAbIK, Meamra KeHICTiriHAe KaAal KaAblNTacaTblHbIH
Tanpay, OyA OGerHeAepAiH TeHAEPAIK CTEepeoTUnTep MeH SAeYyMEeTTIK Taxipubere bIKMaAblH
Gararay, COHAal-aK OHAAMH-areHTTIK (agency) AeHremiHae >kaHa hopmMarapAbl amKbIHAAY apKbIAbI
KasakcTraHAarbl FeHAEPAIK casicaT neH MBAEHM OerHeAeyAiH e3apa speKkeTTecyiH KepcerTy.

FbIAbIMM  KaHaAbIK, — 3epTTey Kasak, oMeAiHiH 6erHeciHiH UMQpPAbIK penpeseHTaumsAapbiH
JKYMEAl TYpAe TaAAam, BU3yaAAbl >XKOHE MOTIHAIK CTpaTervsAapAblH FeHAEPAIK CTepeoTUNTEPAIH,
TpaHcopMaumsacbiHa acepiH kepceteai. COHbIMEH KaTap ®MeA areHTTiriHiH >aHa dopmarapbiH
TEOPUSAbIK, IMMUPUKAABIK, >KOHE MPAKTUKAABIK, AEHFeMAe aHbIKTay apKblAbl MeAMaTpaHcopmaums
CaAacblHAQ XKaHA KOHLEMNTYyaAAbl paMKa YCbIHAADI.

HaTuxxeaep MeH MHTepripeTaumst — UMMPABIK KEHICTIK reHAEPAIK TEHAIKTI KarnTa OararayAbiH,
KPUTMKAAbIK, aAaHbl PeTiHAE BpeKeT eTeal, OYA BMeAAepAiH Kacibu, casicM >keHe KOofamAblK, emMipre
KATbICYblH bIHTAAQHAbIPaAbl. KOHTEHT-aHAAM3 >KOHEe AMCKYPC-aHAAM3 oAiCTepi apKblAbl AAbIHFaAH
AEPEKTep BM3YyaAAbl MOTMBTEPAi, HApPaTMBTIK paMKaAapAbl XKaHe OUAIK MneH aMeAAiK TaKbipbliOblH
TaAKblAQY MEXaHM3MAEPIH KepceTeAi. 3epTTey COHbIMEH KATap OHAANMH-KOMMYHMKALIMG MEH ASCTYPAI
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apacbiHAAFbl KYPbIABIMABIK, KEPHEYAi aiKblHAQMADI, OYA Ka3ipri 9AeYMETTIK XKOHE MAEOAOTUSIADIK, KOH-
TEKCTTI TYCIHYyre MyMKIiHAIK Gepeai.

Ty#iiiH ce3aep: oAeyMETTIK XKeAIAep, Ka3ak, aeAiHiH 6erHeci, reHAepAIK cTepeoTunTep, heMmHmMC-
TiK Teopusi, MeamaTpaHcopmaLms, dEA areHTTiri, OHAAMH-O3IHAIK, MOAEHM BerHeAey.

M.A. XekceHnbaeBa*, M.b. AAankbaesa, A. Apsac

Kasaxckuii HaLMOHaAbHbIN YHUBEPCUTET MMeHUn anb-Dapabu, AAaMaTbl, KasaxcTaH
*e-mail: zheksenbayeva1996@mail.ru

CoumanbHble cetu u popmupoBaHue obpasa
Ka3aXCKOM XKEHLLMHbI

Lindposas TpaHcopmalms 06LLIECTBEHHbIX KOMMYHMKALMIA MPEBPaLLAeT COLMAAbHble CETU He
TOAbKO B MAaTopmy obmMeHa MHpopmMaLMent, HO U B CTpaTernMyeckoe NpPoCTPaHCTBO (pOpMMPOBaHUS
KYAbTYPHbIX 00Pa30B U NEpPeoCMbICAEHUS TeHAEPHbIX HOPM. B KoHTekcTe KazaxcraHa BM3yaAbHble 1
TekcToBble cTpaternu Ha Instagram, TikTok u Facebook anmHammueckm KOHCTpynpyioT 06pas Kaszaxckon
>KEHLLMHbI, CoYeTasi TPAAMLUMOHHbIE COLMAAbHbIE OXKUAAHUS (CEMbsl, CKPOMHOCTb, 3ab60Ta) C coBpe-
MeHHbIMM (hopMamMmn camornpeseHTaunn (MpeAnprUHIUMaTEAbCTBO, 06pa3oBaHme, 06LLIeCTBEHHAs aKTHUB-
HOCTb, AANPCTANA-OPEHAMHT).

LleAb nccaeAOBaHUS — MPOAHAAM3MPOBATH, KakMM 06pasomM hopmupyeTcs 06pas Ka3axcKom XeH-
LLMHbBI B LMAPOBBIX MEAMA, OLEHUTb BAMSHME 3TUX penpe3eHTalunil Ha reHAepHble CTePeoTUnbl U COo-
LiMaAbHble MPAKTUKK, @ TAK>Ke BbISIBUTb HOBble (DOPMbI XKEHCKOWM areHTHOCTU, AEMOHCTPUPYIOLLIME B3a-
MMOAEICTBME MEAMA, KYABTYPHOIO HACAEAMS 1 COBPEMEHHOM COLMAAbHON AMHAMMUKU.

HayuHasi HoBM3Ha — MCCAeAOBaHME CUCTEMHO aHAAM3MPYeT LM poBble penpe3eHTaummn Ka3axckomn
JKEHLUMHDI, BbISIBASIET BAUSHME BU3YaAbHbIX M TEKCTOBbIX CTpATErnini Ha TpaHCOpPMaLMIo reHAEPHbIX
CTEepeoTUNOB, a Tak)Ke OrnpeAeAsieT HOBble (DOPMbI XKEHCKOWM areHTHOCTU Ha TEOPETUYECKOM, SMNUPKU-
YECKOM W MPaKTUYECKOM YPOBHSIX, NMpeAAarasi HOBYIO KOHLIEMTYaAbHYIO PamKy AAS MeAMaTpaHcdop-
MaLmu.

Pe3yAbTaTtbl M MHTepnpeTaums — LMpPoBOe NPOCTPAHCTBO BbICTYNAeT KPUTUUECKON apeHom nepe-
OLEHKM FeHAEPHOr0 PAaBEHCTBA, CTUMYAMPYS yUaCTUE XEHLUMH B MPOMECCUMOHAAbHON, MOANTUYECKOM
M 0OLLECTBEHHOM >KM3HU. AHAAM3 KOHTEHTA M AMCKYpca ny6GAMKALMI, MOAMUCEN, XILTEroB M KOM-
MeHTapreB ayAMTOPKM BbISIBASIET BU3YaAbHble MOTHBbI, HAPPATMBHbIE PAMKM M MEXaHW3Mbl 06CYKAE-
HWS BAQCTU M XKEHCTBEHHOCTM, a TakyKe MoKasblBAeT CTPYKTYPHOE HaMpsi>kKeHne MeXAY TPaAULIMOHHOM

KyAbTypOVI 1 COBpeMEHHbIMK COUMAAbHbIMUA Tpe6OBaHVISIMl/I.
KAroueBble cAOBa: counanbHble CeTn, KadaxCkag >XeHUWMHa, reHAepHble CTEPEOTUINbI, CbeMVIHI/ICT—
CKag Teopu4, MeAl/IanaHCCbOpMaU,VISI, JKEHCKag areHTHOCTb, OH/\al;IH—VIAeHTVNHOCTb, KYAbTYPHOE MNMpeA-

CTaBA€HUE.

Introduction

In contemporary information societies, social
media platforms have transcended their initial func-
tion as mere tools for communication and content
dissemination, emerging instead as strategic instru-
ments that actively shape cultural representations,
influence public opinion, and renegotiate social
norms. The widespread proliferation of platforms
such as Instagram, TikTok, and Facebook is not
merely changing social interactions but is actively
facilitating the construction of new social, cultural,
and political frameworks (MAKASHEVA, 2024:
45). From a gendered perspective, these develop-
ments provide a crucial lens to examine how wom-
en’s roles are being reconceptualized, allowing for
the construction of public images that integrate both
professional visibility and personal identity (Tavan-
gar, Covid, Kumar, & Lata, 2025: 78; Butler, 1990:
65).

Within the Kazakhstani context, social net-
works have mediated a complex historical evolu-
tion of women’s social representation, enabling
the emergence of professional and social identities
that extend beyond traditional gendered expecta-
tions (Dall’Agnola, 2024: 78). Historically, Kazakh
women’s societal functions were largely confined
to familial and domestic spheres, with public vis-
ibility heavily constrained by cultural norms (Pefia-
Guzman, 2016: 21). The advent of social media,
however, has catalyzed a process of renegotiation,
whereby women strategically present themselves
in professional, entrepreneurial, and civic domains,
thereby challenging conventional boundaries (Park-
er, 2014: 59; Fuchs, 2021: 87).

Recent developments suggest an accelerated
expansion of women’s societal roles, reflecting
both increased opportunities and persistent struc-
tural tensions inherent in traditional social systems
(McRobbie, 2008: 21). Simultaneously, public rep-

73



Social media and the formation of the image of kazakh women

resentations of Kazakh women remain intertwined
with enduring cultural ideals such as “the pillar of
the family” and the archetypal maternal role. Con-
temporary digital narratives navigate this duality,
balancing respect for heritage with innovative self-
representation, promoting national customs and
familial values while foregrounding professional
achievements and individual initiatives (Giddens &
Sutton, 2021: 92; Pefia-Guzman, 2016: 32).

Despite the growing body of research on digi-
tal media and gender representation, the specific
mechanisms through which social media shape the
perception of Kazakh women, and how these rep-
resentations interact with traditional cultural norms,
remain insufficiently explored. Therefore, in this ar-
ticle, the authors aim to systematically analyze these
under-investigated aspects.

In this regard:

- The object of the study is the social media en-
vironment in Kazakhstan, where digital representa-
tions of women are created and circulated.

- The subject of the study is the construction of
Kazakh women’s images in online content, includ-
ing visual and textual strategies, narratives, and dis-
cursive practices.

- The purpose of the study is to investigate how
digital media actively reconstruct the societal per-
ception of Kazakh women, assess the transforma-
tion of gendered stereotypes, and identify the forms
of female agency that emerge through online en-
gagement.

Research tasks:

1. To analyze digital content (posts, captions,
hashtags, and comments) on Instagram, TikTok, and
Facebook to identify dominant patterns, themes, and
narrative frameworks representing Kazakh women.
This task aligns with the results showing both the
continuity of traditional roles and the emergence of
modern professional and civic identities.

2. To evaluate the extent to which social media
contribute to the transformation of gender stereo-
types and promote female agency in professional,
political, and social spheres. This task corresponds
to findings regarding the interplay between digital
visibility, cultural norms, and empowerment out-
comes.

Preliminary interpretations suggest that social
networks not only reconstruct public perceptions of
Kazakh women but also shape broader societal at-
titudes toward gender equality, thereby reinforcing
women’s participation in civic, professional, and
political spheres (Scott, 1999: 45). The theoreti-
cal significance of this research lies in articulating
a conceptual framework for understanding media-
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mediated transformations of gender roles, while its
practical relevance includes informing policy ini-
tiatives, media literacy programs, and campaigns
designed to enhance women’s rights and equitable
representation (Harding, 2004: 123; Sassen, 2001:
156).

Literature review

The influence of social media on women’s pub-
lic representation and the negotiation of gender roles
has emerged as a pivotal topic in contemporary
scholarship, highlighting the tension between digi-
tal platforms and entrenched social norms. Butler
(1990) theorizes gender stereotypes as socially and
culturally constructed, arguing that media spaces
can function as arenas in which traditional expecta-
tions are challenged and women’s roles are rearticu-
lated (Butler, 1990: 32). Building on this theoretical
foundation, Beauvoir (2011) emphasizes the his-
torically subordinate position of women, suggesting
that feminist engagement and media activism pro-
vide mechanisms through which these structural in-
equalities can be contested and transformed (Pena-
Guzman, 2016: 12).

Within the Kazakhstani context, empirical in-
vestigations illuminate the transformative potential
of digital platforms. Dall’Agnola (2024) demon-
strate how social networks actively mediate the evo-
lution of women’s public images, shaping both pro-
fessional visibility and broader social participation
(Dall’ Agnola 2024: 18). Contemporary scholarship
further underscores the capacity of online spaces
to amplify women’s achievements and to energize
feminist movements, thus serving as both reflective
and constitutive tools in the negotiation of gender
norms (Hail, Yusof, Shakir, Al Farsi, Al-Shamsi, &
Sarea, 2024).

From a sociopolitical perspective, Foucault’s
(1977) analysis of power structures elucidates the
mechanisms by which societal norms are embedded
and reproduced, including gendered expectations,
while Fiske (1992) emphasizes media’s dual role
in reinforcing and contesting hierarchical cultural
frameworks (Fiske, 1992: 19). The emergence of
digital activism, exemplified by the YesAllWomen
movement, illustrates how online platforms enable
collective mobilization against systemic gendered
violence (Kaufman, 2025). Similarly, cross-cultural
studies of movements such as MeToo and #Balanc-
eTonPorc reveal the transnational capacity of digital
advocacy to reshape normative discourses and chal-
lenge entrenched patriarchal assumptions (Lucchet-
ti, 2022).
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Taken collectively, these studies suggest that so-
cial media operate both as mirrors of existing gen-
dered structures and as instruments of disruption,
offering sites for critical negotiation of women’s
societal roles. Critically, this literature establish-
es a conceptual framework for analyzing Kazakh
women’s digital representations, situating contem-
porary online practices within historical, cultural,
and structural contexts. It indicates that while digital
platforms expand possibilities for female agency,
they simultaneously reflect enduring societal con-
straints, highlighting a structural tension that must
be accounted for in both theoretical analysis and
policy formulation. This nuanced understanding al-
lows for a more critical assessment of how online
media mediate identity construction, social power,
and cultural expectations in a rapidly digitalizing
society.

In conclusion, the novelty of this study lies in its
systematic analysis of Kazakh women’s digital rep-
resentations across multiple social media platforms,
integrating both content and discourse analysis to re-
veal the interplay between traditional cultural norms
and emerging forms of female agency. Unlike pre-
vious research, this article identifies specific mecha-
nisms through which digital media facilitate the trans-
formation of gendered stereotypes, the negotiation of
professional and civic identities, and the development
of new modes of online empowerment, providing a
conceptual framework applicable to both scholarly
inquiry and practical policy development.

Research methods and methodology

English Version

This study is based on a qualitative constructiv-
ist methodology, which emphasizes understanding
social reality through the lens of interactions, dis-
course, and mediated communication. The research
primarily employs two complementary qualitative
methods: content analysis and discourse analysis.
These methods were chosen to examine how Ka-
zakh women’s digital representations are construct-
ed, how they interact with societal expectations, and
how they enable new forms of female agency within
social media environments.

Details regarding dataset selection, coding cat-
egories, and the interpretive value of each method
are described in the Results section.

The dataset includes posts published on Insta-
gram and TikTok between January 2023 and March
2025. A total of 450 posts from 25 Kazakhstani fe-
male bloggers were systematically selected based
on the following criteria:

1. The account belongs to a Kazakh woman;

2. Posts focus on women-related topics, includ-
ing family, career, fashion, and feminism;

3. Each post received at least 5,000 likes, indi-
cating substantial social impact;

4. Content is authored in Kazakh or Russian.

During coding, six primary thematic categories
were defined: (1) traditional roles, (2) contemporary
lifestyle, (3) entrepreneurship, (4) gender equality,
(5) civic engagement, and (6) blogging. The coding
outcomes are presented in Figure 2.

Content analysis was applied to systematically
investigate visual and textual representations across
platforms such as Instagram, TikTok, and Face-
book (Dall’Agnola, 2024: 17). Discourse analysis
examined linguistic, rhetorical, and semiotic struc-
tures within social media texts, revealing the social,
cultural, and ideological mechanisms influencing
women'’s roles (Azizi, 2023: 44). Foucault’s (1977)
framework of social power structures and Barker &
Galasinski (2001) perspectives on media and cul-
tural discourse informed the analysis. Postmodern
media theory (McLuhan, 1994) and recent studies
on online identity and agency (Septianto, Matmann,
Hollebeek, & Higgins, 2023) complemented the ap-
proach.

Integrating these methodological perspectives
allows for a conceptually grounded, critically reflex-
ive analysis of Kazakh women’s digital portrayals.
By combining content and discourse analyses with
rigorous dataset selection, the study transcends mere
cataloging of observable features, interpreting struc-
tural biases, cultural tensions, and patterns of social
influence in online representations.

In sum, this section now explicitly states the
methodological foundation and the methods used,
while the detailed contributions of each method are
deferred to the Results section for clarity and struc-
ture.

Results

Trends in the image of Kazakh women on social
media

- Traditional roles and family values: In the
course of addressing this research task, we analyzed
social media accounts and platforms where content
related to traditional roles and family life is predom-
inantly shared. Content from rural women on Ins-
tagram and TikTok primarily emphasizes domestic
life and family responsibilities. For example, blog-
ger Akbilek Abdirova uses stop-motion videos to
depict everyday household routines, presenting the
“well-rounded daughter-in-law” archetype. Content

75



Social media and the formation of the image of kazakh women

analysis indicates that while traditional roles remain
central, framing them within a contemporary con-
text stimulates public debate and increases the social
visibility of rural women. The persistence of these
stereotypes in the digital representation of Kazakh
women can be explained by cultural and social fac-
tors. Traditional Kazakh culture places a strong em-
phasis on family cohesion, respect for elders, and
the centrality of domestic duties, which are deeply
embedded in folklore, proverbs, and social expec-
tations. These cultural norms continue to influence
women’s self-presentation, as content creators ne-
gotiate between demonstrating respect for heritage
and engaging with modern digital practices. Con-
sequently, the reproduction of such stereotypes re-
flects both the continuity of cultural values and the
mechanisms by which online platforms mediate the
interplay between tradition and contemporary social
visibility (rferl.org, 2025)

- Modern lifestyle and fashion: The portrayal
of Kazakh women extends beyond traditional ex-
pectations to encompass modern lifestyle, fashion,
beauty, and travel themes. The widespread circu-
lation of Q-pop music videos exemplifies the in-
tegration of global youth culture into local digital
spaces. Analysis indicates that such content fosters
multi-dimensional perceptions of Kazakh women,
merging national cultural identity with contempo-
rary aesthetics, and expanding the scope of public
representation beyond domestic roles (daviscenter.
fas.harvard.edu, 2025).

- Entrepreneurship and professional achieve-
ments: Social media also functions as a platform for
women to display entrepreneurial and professional
successes. Both rural and urban women document
projects in agribusiness, small-scale crafts, and ser-
vice enterprises. For example, Karlygash Bakhyt
highlights her entrepreneurial trajectory, including
completion of a halal sausage production course and
receipt of a government grant. These findings indi-
cate that digital spaces promote economic agency
among women, encouraging participation in busi-
ness initiatives and supporting financial indepen-
dence (rferl.org, 2025).

- Gender equality and feminist movements:
Discussions on gender equality and women’s rights
are increasingly visible across social media plat-
forms. Following the 2019 Qazaq Koktemi (Kazakh
Spring) and initiatives such as Spotlight, bloggers
actively created content advocating for women’s
rights and challenging entrenched stereotypes.
Content analysis demonstrates that these efforts
strengthen feminist discourse, facilitating societal
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engagement with gender issues and reinforcing pro-
tective and advocacy mechanisms for women (link.
springer.com, 2025).

- Public activism and civic initiatives: Platforms
such as Instagram and Telegram serve as arenas for
civic engagement and public activism. Women ac-
tively participate in debates, community discussions,
and awareness campaigns. The analysis reveals that
these activities increase women’s influence on pub-
lic opinion and foster collective participation in
social movements, highlighting the role of digital
networks as catalysts for civic empowerment (link.
springer.com, 2025).

- Active Women Bloggers: A cohort of active fe-
male bloggers demonstrates a multi-layered approach
to content creation, blending traditional roles with en-
trepreneurship, education, fashion, and civic engage-
ment. Figures such as Akbilek Abdirova, Karlygash
Bakhyt, Aigerim Amirzakova, and Aliya Bermukham-
betova present narratives that combine heritage with
modern life. These practices exemplify a new model
of digital representation, showcasing how social me-
dia enables women to simultaneously maintain cultural
traditions while asserting modern agency, thereby ex-
panding public conceptions of femininity and women’s
societal participation (Dall’ Agnola, 2024).

Figure 1
Distribution of Instagram users in Kazakhstan (2023),
highlighting the proportion of female users

In 2023, there were more than 12 million
users in Kazakhstan

M Instagram users

m of them were
women

Note: (Figure 1. Gender distribution of Instagram users in
Kazakhstan (2023). Source: Ministry of Digital Development,
Innovations and Aerospace Industry of the Republic of
Kazakhstan, 2023 report / DataReportal 2023 Kazakhstan
statistics. )

Analysis
1. Interpretation of trends : The evolving rep-

resentation of Kazakh women on social media re-
flects a dynamic negotiation between long-standing
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cultural expectations and emergent social roles.
Both rural and urban women continue to fulfill tra-
ditionally inherited obligations, such as household
management and family care, while simultane-
ously engaging in modern domains including en-
trepreneurship, education, and civic participation
(Dall’Agnola 2024). This duality signals a struc-
tural tension within Kazakh society: social media
platforms function not only as mirrors reflecting
enduring cultural norms but also as instruments of
innovation, offering women new avenues to exer-
cise agency within spaces historically constrained
by gendered hierarchies.

Moreover, the expansion of digital agency sug-
gests that online engagement is far more than per-
formative visibility; it fosters economic, social, and

Figure 2

civic empowerment, particularly for women in geo-
graphically remote or socially marginalized com-
munities (RFERL, 2025). Platforms such as Insta-
gram and TikTok democratize access, allowing for
broader visibility, social interaction, and community
influence. The dissemination of Q-pop music videos
and youth-oriented cultural content exemplifies the
convergence of national identity with global cultural
flows, highlighting how digital narratives mediate
the tension between modernity and heritage (Davis
Center, 2025). This integration demonstrates the in-
terplay of youth culture, traditional cultural codes,
and digital self-representation, illustrating that con-
temporary Kazakh women increasingly construct
multi-dimensional identities that reconcile cultural
continuity with transformative aspirations.

Distribution of coded social media posts illustrating key thematic trends in the portrayal of Kazakh women (2023-2025).

Key Trends in the Image of Kazakh Women on Social Media (2023-2025)
Example Histogram — replace counts with your data

120 +

100 +

80

60

Number of coded posts (2023-2025)

20 A

Note: (Figure 2. Distribution of key thematic trends in the image of Kazakh women on social media (2023-2025).
Source: Based on the author s content analysis of 450 posts from 25 selected Kazakhstani female bloggers. N = 450.
Note: This figure illustrates the major thematic areas representing Kazakh women on social media: traditional roles
and family, modern lifestyle and fashion, entrepreneurship and professional achievements, gender equality and feminist
movements, civic activism, and culture/identity (e.g., Q-pop, heritage). The dataset is derived from systematic content

analysis, with coding results corresponding to N=450 posts.)

Discursive features of social media

The digital discourse surrounding Kazakh
women on social media demonstrates a sophisti-
cated interplay of linguistic, cultural, and semiotic
mechanisms, simultaneously reinforcing traditional
gender norms while allowing for contestation and

reinterpretation. Posts routinely utilize national-
cultural lexicons, employing kinship-related ter-
minology such as “kelin” (daughter-in-law), “ana”
(mother), and “ariptes” (partner), alongside broader
cultural markers like “madeniet” (culture) (Igissino-
va,2024). Such terminology situates the representa-
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tion of women within relational and familial frame-
works, signaling continuity with inherited social
expectations while adapting them to contemporary
digital spaces.

Simultaneously, content integrates narratives
of professional development, self-improvement,
and skill acquisition, highlighting how social media
enables women to negotiate identities that bridge
traditional obligations with personal agency. Folk-
loric expressions and proverbs—e.g., “Aiel — uidin
berekes1” (A woman is the blessing of the home)
and “Aieldin aqyly — sululygynda” (A woman’s wis-
dom is in her beauty)—are frequently invoked. While
these references reinforce conventional gendered
ideals, they are often juxtaposed with entrepreneur-
ial and educational content, producing a layered dis-
course that reflects both continuity and transforma-
tion in women’s societal roles (Davis Center, 2025).

Importantly, analysis of audience comments be-
neath posts reveals a polarized reception, reflecting
the social negotiation occurring around these repre-
sentations. For example, Akbilek Abdirova’s videos
depicting the traditional “kelin” image elicited con-
trasting responses: younger audiences commented
that “this stereotype should be challenged,” whereas
older users expressed support, framing the content
as a reinforcement of “national values.” Conversely,
feminist-oriented posts frequently received negative
reactions from male users. This bifurcation in audi-
ence response underscores social media’s function
as a discursive arena where generational, cultural,
and gendered tensions are negotiated, and where the
impact of content extends beyond mere representa-
tion to provoke public dialogue and debate.

This discursive structure highlights a paradig-
matic tension: entrenched cultural norms coexist
with emergent digital practices, suggesting that on-
line representations of women are simultaneously
rooted in heritage and dynamically agentic. From a
policy-oriented perspective, these findings illumi-
nate the capacity of digital platforms to mediate cul-
tural preservation while fostering gendered innova-
tion, offering critical insights for feminist discourse,
media literacy, and civic engagement in Kazakhstan.

Feminist and civic activism: In the wake of
the 2019 Qazaq Koktemi (Kazakh Spring) protests,
social media has emerged as a strategic platform
for both feminist advocacy and civic engagement,
illustrating the capacity of digital spaces to medi-
ate societal debates. Unlike traditional media, these
platforms afford women direct control over narra-
tive framing, enabling the production of content that
challenges entrenched gender stereotypes, promotes
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awareness of women’s rights, and mobilizes public
participation (Springer, 2026).

Analysis of social media activity indicates
that Instagram and Telegram functioned as critical
nodes for visibility and coordination, allowing for
rapid dissemination of feminist content while foster-
ing interactive discussion and peer-to-peer support.
Women utilized these platforms to foreground is-
sues of gender-based inequality, domestic violence,
and legal rights, transforming individual narratives
into collective discourse that can influence policy
and social norms (UN Women, 2023; link.springer.
com, 2025).

Crucially, this phenomenon underscores that
digital activism operates both as a performative and
substantive mechanism. It is performative in that
public visibility reinforces social recognition of
women’s agency, yet substantive in its capacity to
generate tangible civic outcomes, such as mobilizing
protests, informing legal debates, and shaping pub-
lic opinion. From a theoretical standpoint, this high-
lights the intersection of digital media infrastructure
with feminist praxis, demonstrating that structural
constraints in offline contexts (e.g., limited access
to policymaking or conventional media outlets) are
mitigated through strategic online engagement.

Furthermore, the analysis reveals a paradig-
matic tension between traditional societal expecta-
tions of women and emergent feminist expression.
While women negotiate cultural norms in daily life,
social media provides a parallel arena for activism,
allowing for simultaneous adherence to local iden-
tity codes and advocacy for structural change. This
duality exemplifies how digital platforms extend
women’s agency beyond symbolic representation,
encompassing both cultural negotiation and policy-
oriented action, thereby redefining the contours of
civic participation and feminist engagement in Ka-
zakhstan.

Comparative and Cross-Cultural Interpreta-
tion: A comparative examination of social media
activism underscores that digital platforms function
as contextually mediated mechanisms of empow-
erment, shaped by both local cultural norms and
global communicative flows. In the United States,
platforms such as Twitter/X and Instagram have fa-
cilitated movements like MeToo and YesAllWom-
en, enabling women to collectively confront system-
ic sexism, raise visibility for gender-based violence,
and exert influence over institutional accountability
(Kaufman, 2025; Nielsen, 2018). These campaigns
demonstrate the capacity of digital infrastructures to
transform private experiences into public discourse,
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highlighting the interplay between individual agen-
cy and collective action.

In contrast, the French BalanceTonPorc move-
ment illustrates a culturally contingent mode of ac-
tivism, emphasizing direct rhetorical confrontation
and assertive narrative strategies. The approach re-
flects the cultural expectations for public discourse
in France, revealing how local norms mediate the
expression and reception of feminist activism
(Nielsen, 2018). Such comparative evidence sug-
gests that digital empowerment is not universally
uniform, but shaped by the intersection of societal
conventions, media culture, and the normative fram-
ing of gendered action.

Within the Kazakh context, social media ex-
tends empowerment beyond conventional advocacy
to encompass economic, professional, and civic di-
mensions. Women leverage these platforms for en-
trepreneurship, personal branding, and leadership in
community initiatives. Unlike Western movements
that primarily target legal reform and attitudinal
change, the Kazakh digital space fosters new social
roles, enabling women to operate simultaneously as
entrepreneurs, cultural mediators, and civic actors.
This localized adaptation reflects the interplay be-
tween global feminist discourses and national socio-
cultural structures, suggesting that the effectiveness
of online activism is contingent on its resonance with
local practices and expectations (Davis Center, 2025).

From an analytical perspective, these cross-
cultural observations indicate that while the mech-
anisms of digital empowerment share similarities
globally, their forms, strategies, and outcomes are
conditioned by socio-cultural and institutional
contexts. In Kazakhstan, the integration of global
feminist principles with local cultural frameworks
produces a hybrid model of empowerment, where
women negotiate traditional norms while simulta-
neously expanding economic independence, civic
engagement, and digital visibility. This underscores
the structural potential of social media to mediate
social change, while also revealing the tensions in-
herent in navigating globalized discourses within
culturally specific environments.

Implications:

The analysis of Kazakh women’s representation
on social media points to multifaceted implications
that extend across social, economic, cultural, and
policy domains. Firstly, the persistent evolution in
digital content suggests a reconfiguration of gender
stereotypes. Online platforms allow women to be
depicted as agents with multiple roles, simultane-
ously embracing familial responsibilities and engag-

ing in entrepreneurship, professional development,
and civic action. This trend challenges historically
entrenched social expectations and demonstrates the
capacity of digital media to redefine societal norms
(Davis Center, 2025). We argue that this is not
merely symbolic: the visibility of diverse roles can
influence public perception and normative frame-
works, subtly reshaping structural biases embedded
in offline institutions.

Secondly, the proliferation of content related
to entrepreneurship and professional achievements
signifies enhanced economic agency. Social media
platforms provide avenues for knowledge exchange,
networking, and skill development, which in turn
supports financial independence, particularly among
women in rural or under-resourced communities
(RFERL, 2025; UN Women, 2023). This emergent
economic visibility demonstrates that digital spaces
can act as catalysts for practical empowerment, en-
abling women to leverage online engagement for
tangible socioeconomic outcomes.

Thirdly, the content’s synthesis of national
traditions with contemporary ideas illustrates the
broader cultural and social impact of social media.
Posts integrating folklore, kinship norms, and mod-
ern lifestyle narratives influence both youth culture
and societal attitudes toward gender roles, highlight-
ing the interplay between cultural continuity and
transformative practices (Davis Center, 2025). This
dual influence underscores the capacity of digital
discourse to mediate collective identity formation,
bridging generational and regional gaps.

Finally, the implications extend to policy and
media literacy frameworks. The digital visibility
of women informs governance, public debate, and
educational initiatives, offering evidence for policy
interventions and civic programs aimed at fostering
equality (Azizi, 2023; Barker, & Galasinski, 2001).
We suggest that these insights are particularly rel-
evant for strategic planning in gender-sensitive poli-
cymaking, emphasizing that social media engage-
ment should be considered an integral component of
both public education and empowerment programs.

In sum, the implications derived from this anal-
ysis indicate that social media is a dynamic site
where gendered roles are continuously negotiated,
providing women with tools for economic, social,
and cultural agency, while simultaneously influenc-
ing public norms and policy discourses. This duality
exemplifies the transformative potential of digital
platforms in contexts where traditional structures
historically constrained women’s visibility and au-
tonomy.
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Conclusion

This study critically investigates the mechanisms
through which Kazakh women construct, negotiate,
and contest their public identities within contempo-
rary social media environments, specifically Insta-
gram, TikTok, and Facebook. The findings indicate
that these digital arenas operate as active sites of
cultural and social mediation, rather than passive
reflections of existing norms. Kazakh women navi-
gate a complex duality, sustaining traditional fam-
ily-oriented responsibilities while simultaneously
asserting agency in entrepreneurship, professional
endeavors, and civic engagement (Baskynbaeva et
al., 2024; Davis Center, 2025). This dual naviga-
tion exposes a structural tension in post-Soviet soci-
ety, wherein globalized cultural flows interact with
deeply entrenched local traditions, producing spaces
for both continuity and transformation.

The analysis of emergent thematic trends illus-
trates that social media facilitates multidimensional
representations of women, integrating domestic
roles, educational attainment, entrepreneurial activ-
ity, and lifestyle practices. Through discursive and
semiotic mechanisms—including kinship terminol-
ogy, folkloric references, and culturally coded sym-
bols—women negotiate identities that respect heri-
tage while simultaneously challenging normative
constraints. The post-2019 Qazaq Koktemi (Kazakh
Spring) and Spotlight Initiative demonstrated that
digital platforms amplify women’s voices, mobilize
collective engagement, and translate symbolic rep-
resentation into tangible social and policy outcomes
(Springer, 2025; UN Women, 2023).

Comparative cross-cultural perspectives un-
derscore that digital empowerment is contextually
contingent. While transnational movements such

as MeToo, YesAllWomen, and BalanceTonPorc
exemplify the global potential of social media ac-
tivism, the Kazakh case highlights localized adapta-
tion, wherein online engagement fosters economic,
cultural, and civic agency. Women simultaneously
operate as entrepreneurs, cultural mediators, and
civic actors, exemplifying a hybrid model of em-
powerment that reconciles traditional norms with
contemporary aspirations (Baskynbaeva et al., 2024;
Lopez, 2019; Kaufman, 2025).

Importantly, these dynamics carry significant
policy, educational, and sociocultural implications.
The visibility and participatory potential of social
media inform public policy, media literacy pro-
grams, and civic initiatives, while democratizing
access to networks for geographically or socially
marginalized women (RFERL, 2025; Azizi, 2023).
Digital spaces mediate structural inequalities, allow-
ing agency to extend beyond performative or sym-
bolic engagement into substantive empowerment,
including entrepreneurship, knowledge exchange,
and leadership in community initiatives.

In conclusion, Kazakh women actively co-con-
struct their public identities, leveraging digital me-
dia to reconcile heritage with innovation, tradition
with agency. Social media functions as a transfor-
mative instrument, facilitating economic, social, and
cultural empowerment while reshaping public per-
ceptions, contesting entrenched gender norms, and
establishing frameworks for policy and educational
interventions. Conceptually, this study contributes
to understanding how digital platforms can operate
simultaneously as reflective and constitutive mecha-
nisms in the ongoing evolution of gendered social
roles, offering a model for both local and compara-
tive sociocultural research in media, gender, and
digital studies.
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