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FASHION AS A SOCIO-CULTURAL
PHENOMENON

Social changes taking place in the modern world have led to a radical transformation in the
relationship between individuals and the outcomes of their activities. Many people perceive «fashion» as
the dominant expression of clothing style at a particular time, while others associate it with the exchange
of one standard of external forms of culture for another. However, the scope of this concept is narrow.

The concept of fashion is not limited to outer clothing or external forms of culture. It is a socio-
cultural phenomenon that influences all social groups, serving as a method of communication or an
aesthetic category of lifestyle. This includes a wide range of phenomena and permeates the entire life
path of an individual.

This article examines fashion as a socio-cultural phenomenon, comprehensively analyzes the con-
cepts of fashion and culture, and describes their relationships and similarities. It is explained that fashion,
like culture, is both a social process and a material experience.

Key words: fashion, fashion process, culture, socio-cultural phenomenon, functions of fashion,
fashionable person.
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CaH aAeyMeTTiK-MdAeHM (heHOMEH peTiHAe

Kasipri TaHAQ 8AeMAe OpPbIH aAbIM >KaTKaH 9AEYMETTIK e3repicTep asamM MeH OHbIH KbI3METiHIH,
HOTMXECi apacbiHAAFbl KAPbIM-KATbIHACTbIH TYOEremai esrepyiHe aAbin KeAreHi aHbik. AAAMAAPAbIH
6acbiM GeAiri «CoH» yFbIMbIH OeAriAi Oip yakpiTTa FaHa KMiHY CTMAIHIH GacbiM KepiHici peTiHAe
KapacTtbipca, kenbipeyi MOAEHMETTIH CbIPTK bl POPMaAapbIHbIH KeNBip CTaHAAPTTAPbIHbIH 6ackarapmeH
aAMacybiMeH GaiAaHbICTbIPaAbl. AAaAQ, BYA TYCIHIK TaHbIMbIHbIH, LWEeHGepi Tap.

Co8H YFbIMbl CbIPTKbl KMIMAEPMEH HeMece MSAEHMETTIH CbIPTKbl TypAepiMeH wekTeamenai. OA
6apAbIK, BAEYMETTIK TOMNTapfFa acep eTeTiH SAeYMETTIK-MOAEHM (DEeHOMEH, OA aAaMHbIH, BAPAbIK, OMip
SKOAbBIHA EHil, KEH, ayKbIMAbI KYObIABICTApAbI KAMTUTbBIH KQpbIM-KATbIHAC SAICI HEMeCe eMip CaATbIHbIH,
3CTETUKAAbIK, KATEropusiChl.

Makanapa ceH aAeyMeTTiK-MoAeHM (PeHOMEH peTiHAE KapacTbIPbIAbIN, C8H MEH MSAEHUeT
YFbIMAQPbI XKaH->KaK Thl TAAAQHbIM, OAAPAbIH 63apa 6aiAaHbICb MEH YK CACTbIKTapbl cunatTasfaH. CaHHiH,
MOAEHMET CUSIKTbI, BPi BAEYMETTIK MPOLECC, 9pi MaTEPUAAABIK, TOXKIPMOE eKEHAIT TYCIHAIPIAreH.

TyjiiH ce3Aep: COH, COH MPOLECi, MBAEHUET, BAEYMETTIK-MOAEHN (heHOMeH, CaH (hYHKLIMSIAAPbI,
COHKOM apaM
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Moaa KaK coumnarbHO-KYAbTYpPHbBIH ddeHOMEeH

CoumnanbHble U3MEHEHWS, TMPOUCXOASLIME B COBPEMEHHOM MWpe, MPUBEAU K PAAUKAABHOMY
npeobpas3oBaHMI0 OTHOLLEHWI MEXAY UYEAOBEKOM U PE3YAbTATOM €ro AesaTeAbHOCTWU. BOAbLUIMHCTBO
AIOAE BOCMPUMHUMAIOT «MOAY» KaK AOMUHMpYIOLLEee BbIpXKEHUE CTUASI B OAEXKAE B OMpPeAeAeHHoe
BPEeMSsl, TOrAQ Kak HEKOTOpPbIe CBA3bIBAIOT €ro C 0OMEHOM OAHUX CTAHAAPTOB BHELLHUX (DOPM KYAbTYpbI
Ha apyrme. OAHako cdepa NpUMeEHeHUs 3TOro NMOHATUS y3Ka.

[NoHsSTHE MOABI HE OrpaHMUMBAETCS BEPXHEN OAEXKAOM MAM BHELUHUMU (DOPMaMK KYAbTYpbl. DTO
COLIMAaAbHO-KYAbTYPHbIN (DEHOMEH, OKa3blBAIOLLMI BAMSIHME HA BCE COLMAAbHbIe rPpyMrbl, 3TO CNOCO6
KOMMYHMKaLIMM MAM BCTeTUYecKasi Kateropusi obpasa >KM3HM, BKAIOYalOLLME B Ce6S LUIMPOKMIA CIEKTP
SIBAEHUIN 1 MPOHU3bIBalOLLME BECh >KM3HEHHbIN MyTb YeAOBeKa.
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B AaHHOM cTaTbe MOAQ paccMaTpUBaeTCsl Kak COLMO-KYAbTYPHbI (DeHOMEH, BCECTOPOHHE aHaAM-
3UPYIOTCS MOHATUSI MOABI M KYAbTYPbI, OMMUCHIBAIOTCS MX B3aMMOCBS3U 1 cX0ACTBA. OObSCHSETCS, UTO
MOAQ, KaK 1 KYAbTYPa, SIBASETCS OAHOBPEMEHHO COLIMAAbHbBIM MPOLIECCOM M MaTePUAAbHBIM OTMbITOM.

KAroueBble cAOBa: MOAQ, MOAHBIM MPOLLECC, KYAbTYPA, COLMAAbHO-KYAbTYPHbIM (heHOMeH, (pyHKUMM

MOABI, (hellieHeOEeAbHbI YEAOBEK.

Introduction

Nowadays world cultural, civilizational changes
which are connected with the transition of mankind
from industrial society to postindustrial society,
from modern culture to postmodern culture, cover
all aspects of social life in different ways. The moral
norms and behavioral standards of the relationship
between people and government, individual and
team, also personal orientation and measure of
efficiency are changing significantly. The period
of social development acceleration is accompanied
by a «reevaluation of values» and a change in the
cultural model. In this regard, the role of fashion as
the most important modern mechanism for changing
cultural models and standards of mass behavior is
increasing.

Fashion as a necessary element of culture, an
integral part of human life, can adequately reflect
the current situation in the society, can act as an
indicator of the socio-cultural reconstruction, and
can serve as a language that «speaks» about its
culture itself.

Relevance and objectives of the research

The culture of the 21st century is characterized
by significant changes in everyday life and
interpersonal relationships. Interpersonal
relationships are influenced not only by social
situations, emotional and ideological orientations,
and spiritual closeness, but also by phenomena
such as fashion. Humans are social beings, and
therefore, in many cases, physical appearance plays
an important role in establishing connections and
developing personal relationships. It is undeniable
that this fact holds true today. Accordingly, the
intense interest in the phenomenon of fashion
is closely linked to its impact on shaping an
individual’s appearance and their socialization.

Additionally, fashion directly influences the
economic and social development of society, making
it a factor that requires comprehensive and in-depth
analysis. Fashion, when used as an advertising tool,
creates opportunities to stimulate the growth of
product manufacturing and improve the structure of
the consumer market.

From a social perspective, fashion can influence
social mobility and effectively address social-
psychological conflicts. Politically, fashion might
even impact the decisions that shape our future.
Since fashion is closely tied to the values reflected in
people’s daily lives, studying the daily expressions
of values in fashion may be more effective for a
deep understanding of culture and the advancement
of cultural studies as a science, compared to abstract
theories.

The core objectives of the research are to examine
the social and cultural context in which fashion
emerged and developed; to explore the multifaceted
nature of fashion; to compare ideas from authors
belonging to different historical periods; to consider
the fashion as a complex system composed of
multiple internal subsystems and elements.

Research methodology

The literature dedicated to the concept of
fashion is highly diverse. First and foremost, there
is a substantial collection of reference literature on
fashion, including encyclopedias, reference books,
and dictionaries.

As a universal and multifaceted phenomenon,
fashion continuously attracts the attention of scholars
from various fields of the humanities, including
philosophers, sociologists, economists, cultural
theorists, linguists, and psychologists. Among these
scholars are H. Blumer, P. Bourdieu, T. Veblen, G.
Simmel, W. Sombart, E. Sapir, S. Freud, E. Fromm,
J. Huizinga, C. G. Jung, and others.

Representatives of semiotics view fashion as
a system of signs that convey specific meanings.
They focus particularly on the relationship between
fashion (as a system of signs) and the recipients,
those who perceive, interpret, and objectify the
messages transmitted through fashion (Lotman,
1978). The semiotic analysis and deconstruction
of fashion signs are carried out in Barthes’s (2003)
«The Fashion System», as well as in Baudrillard’s
(2000) famous works «The System of Objects» and
«Symbolic Exchange and Deathy.

Since the study of the fashion phenomenon is
interdisciplinary, the research draws on various
humanities disciplines such as philosophy, history,
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cultural studies, sociology, art history, and design
theory and etc. The key methodological guidelines
for researching the fashion phenomenon are found
in the classic works of T. Veblen, E. Durkheim,
W.Sombart, G. Simmel, 1. Kant, G. W. F. Hegel,
A.Smith, H. Spencer, G. Tarde, A. Shaftesbury, and
others. To gain a deep and multifaceted theoretical
understanding of the fashion phenomenon,
fundamental works by prominent fashion theorists
such as A. B. Gofman, R. Barthes, J. Baudrillard,
and others were used.

The following methods were used to achieve
the objectives of the research: cultural-historical
method: enabled the examination of the social and
cultural context in which fashion emerged and
developed; structural-functional analysis: allowed
for an adequate exploration of the multifaceted
nature of fashion; comparative analysis: provided
a way to compare ideas from authors belonging to
different historical periods; systematic analysis:
enabled the consideration of fashion as a complex
system composed of multiple internal subsystems
and elements.

Results and discussion

The scientific novelty of the research is as
follows:

- a comparative analysis of the classical and
postmodern paradigms of fashion studies was
conducted.

- the social and cultural functions of fashion
were analyzed and systematized within the general
typology of cultural functions.

- it was demonstrated that in the postmodern era,
fashion permeates all aspects of life and influences
various domains such as economics, politics, art,
and more, functioning as a marker of contemporary
cultural identity.

Fashion has always played an important role in
society, and today its influence continues to grow.
First and foremost, fashion can be defined as a
socio-cultural phenomenon that integrates culture,
the individual, and the economy, functioning as a
social system of production, consumption, and the
institutionalization of innovation. Fashion is both an
idea and an ideal. However, it also finds material and
visual expressionin forms coded through color, shape,
texture, and branding, and must be constructed and
disseminated within cultural contexts that connect
local and global systems. Fashion is not merely a
social process limited to clothing and accessories;
it can be seen as an expressive and emotional force
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that drives innovation and individuality, energizing
both aspects of economic production and personal
consumption.

A crucial and relevant aspect of contemporary
culture is to consider the logic of fashion and its
role and place in our daily experience. Overall,
fashion holds significant meaning for culture
because it offers aesthetic forms in areas such as
clothing, philosophy, religion, music, and customs.
Through these forms, people can either blend into
various social contexts or express their individual
differences.

Fashion is also an integral part of our economy,
as it plays a vital role in stimulating innovations,
mobilizing design and aesthetic industries, and driv-
ing creative economic production. Fashion symbols
provide insights into global economic systems and
policies, and directly relate to our economy. They
also offer a broad material framework for exploring
issues such as consumerism, labor exploitation,
beauty, and ethics in a wide sense.

Fashion, as a significant social-cultural
phenomenon, emerged during the transition from
pre-industrial to industrial societies, playing a
crucial role in economic, cultural, and political
spheres. Early classical theories of fashion
established several key concepts: 1) dual nature
of fashion: fashion is characterized by its dual
aspects of imitation and the pursuit of distinction;
2) sign and prestige function: fashion serves both
as a signifier and a marker of status; 3) relationship
between fashion and economy: there is a connection
between fashion and economic processes.

These ideas have been further developed and
adapted by later scholars to align with contemporary
realities. Currently, four main perspectives can be
identified in the study of fashion:

- Imitation: explored by G. Tarde (1892) and G.
Simmel (1901).

- Demonstrative behavior: analyzed by T.
Veblen (2001) and W. Sombart (2005).

- Collective behavior: understood through the
lens of G. Blumer (2008).

- Semiotic approach: examined by R. Barthes
(2003) and J. Baudrillard (2000).

In an industrial society, alongside economic
inequality, there is also political equality and high
social mobility. As a result, an individual’s status
is defined not by belonging to a particular class or
group but by personal achievements and individual
reputation. Fashion vividly reflects the essence of
modern worldviews, representing the pursuit of
new sensations, openness to change, and acting as
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a mechanism for transforming material and spiritual
values.

Accordingly, fashion can be described by the
following social characteristics:

- Cyclical — fashion follows periodic changes
and adheres to tradition;

- Irrational — fashion appeals to emotions;

- Imitative — fashion involves the process of
emulating elites;

- Demonstrative — fashion showcases belonging
to higher social strata;

- Dynamic — fashion and its elements change
rapidly in response to various phenomena;

- Interpenetrative — fashion reflects the interplay
between trends of social equality and individual
distinction;

- Omnipresent — fashion’s influence is not
restricted to any single field;

- Normative — fashion is closely linked to social
norms;

- Symbolic — fashion functions as a set of
symbols representing an individual’s position in
society;

- Diffuse — fashion spreads across different
social classes, demographic groups, professional
associations, and other categories.

The evolution of fashion as an internal form
of culture is necessarily linked to certain stages
of human societal development. Despite the high
dynamism of fashion, its paradox lies not only in its
constant change but also in its inherent stability. The
essence of fashion lies not merely in its visible trends
and styles but in the continuity and permanence
that underpin its evolution. Fragmentation (the
division into various styles and trends) is not a mere
characteristic but rather a form of stability. The
variability and adaptability of individual elements
within any system contribute to its overall stability.
Therefore, the greater the diversity of fashion’s
components, the more stable it is, implying a longer
lifespan. In other words, fashion’s capacity to persist
over time is supported by its ability to evolve while
maintaining core elements of continuity.

From a sociological perspective, the fashion
phenomenon operates according to various aspects
of social status and external appearance that
pertain to different segments of the population. The
renowned sociologist Georg Simmel, in his famous
work published more than a century ago, highlighted
that fashion is not only about clothing styles but
also serves as a fundamental process in structuring
modern human psychological development and
contemporary life. Simmel (1996) argues that fashion

should be considered as an overall phenomenon of
modern societies, distinct from any single aspect of
social life. He writes: «Fashion is one of the many
forms of life that strive to combine social equality
with individual differentiation and change» (Sim-
mel, Fashion. In Selected works., 1996). Indeed,
fashion represents a social frontier where individual
interests and collective interests clash, and it
intersects with the stability and conservatism of
social customs, manifesting new and innovative
aesthetic and behavioral forms.

Historically, fashion was a domain specific to
the elite and nobility. However, today, fashion has
become accessible to the general public, meaning
that anyone can engage with it. Furthermore,
contemporary fashion trends are increasingly
dominated by youth culture. The definition of
fashion, which is considered to be ever-changing,
continues to evolve.

In recent years, we have witnessed the social
revolution of fashion trends. Social media now
plays a significant role in building and promoting
the fashion industry worldwide. Fashion websites
showcase clothing and accessories on a massive
scale, while social networks allow marketers to
enhance and expand content with topics, models,
and more. Fashion ideas and concepts are no longer
exclusive to high society but are now individualized
and considered mainstream, with fashion serving as
a means of self-expression and identity.

Currently, various bold and innovative ideas
are emerging in the fashion industry, challenging
traditional concepts of fashion and status. Modern
fashion is becoming increasingly daring and
audacious, showcasing a generation that is unafraid
to make bold statements in their attire. Today’s
fashion trends offer individuals the opportunity
to express their personal styles, uniting people
worldwide in a shared cultural experience.

Another positive contemporary trend is the rise
of fashion designers who are creating their own
unique fashion items and striving to enter the global
market. Many of these designers draw inspiration
from their own experiences and backgrounds,
adding personal touches to their creations. Through
their work, they not only highlight their own distinct
styles but also contribute to the renewal of cultural
heritage.

Building a theoretical model of fashion involves
identifying its distinguishing features and similarities
with other cultural phenomena: cultural patterns,
tastes, style, clothing, and costumes. Compared to
fashion, cultural patterns are more stable, while tastes
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are more individualistic. The relationship between
fashion and style is twofold: fashion conforms to
established forms of self-definition through style,
and at the same time, fashion creates its own unique
styles, especially in clothing. Clothing represents
an individual’s basic need for self-protection, while
costumes reflect social interaction needs. Fashion,
in turn, represents the need for innovation. Fashion
standards, objects, meanings, and the behavior
of fashion participants are crucial elements in the
theoretical model of fashion (Goffman, 2004).

A key aspect of fashion characteristics is its
functional purpose. According to A.B. Gofman
(2004), fashion can be identified by the following
functions:

- Regulation of mind and behavior: Fashion acts
as a means of managing one’s behavior and self-
presentation.

- Indicator of social status and prestige: Fashion
serves as a marker of social status and prestige.

- Indicator of aesthetic values: Fashion reflects
and communicates aesthetic values.

These functions can be understood as the ways
in which fashion influences individuals, those
around them, and society as a whole.

In contemporary culture, fashion plays a crucial
role as a complex, multifunctional formation
in collective social life. Fashion operates with
specific technologies and processes that ful-
fill several functions: 1) integration and group
formation: fashion helps in standardizing cultural
models and integrating individuals into groups.
It plays a role in structuring group identities and
differentiating social statuses within those groups;
2) standardization and regulation: by introducing
new standards into lifestyle, fashion assigns
individuals specific behavioral models, thereby ful-
filling a regulatory function; 3) identification and
socialization: fashion serves as a significant marker
for introducing individuals to social and cultural
experiences, aiding in self-identification and social
integration; 4) symbolic representation: fashion
contributes to the symbolic translation of fashion
models, supporting the communicative function;
5) aesthetic ideals: fashion helps in shaping and
maintaining aesthetic ideals, serving an aesthetic
function; 6) psychological relief: fashion can act as
a means of psychological release or comfort, fulfill-
ing a compensatory function.

These aspects collectively suggest that fashion
permeates all areas of society, influencing and
reflecting economic, communicative, aesthetic, and
psychological dimensions.

64

Conclusion

Fashion is a collection of accepted practices,
tastes, and values within a specific time period and
context. It represents a significant socio-cultural
concept that can impact various groups within
society. In a broader sense, fashion is defined as
the external manifestations of a culture accepted
and shared during a particular time period. Society
defines and establishes the cultural framework
for individuals, who then choose fashion items,
products, or behavioral styles based on their
development level. These choices can be deliberate
or made automatically without much thought.

Fashion facilitates the transition from one
tradition to another, influencing social changes
through its capacity to adapt and evolve. It
challenges the rigidity and steadfastness of
established customs, promoting a shift in attitudes
toward their significance. By preparing individuals
for forthcoming changes, fashion helps mitigate
discomfort during the adoption of new traditions.
Fashion plays a role in minimizing social discomfort
during these transitions by offering a less abrupt
adaptation to new norms. It provides a buffer for
the limitations imposed by traditional customs
and lifestyles, assisting individuals in navigating
significant social changes more smoothly. Through
its transitional nature, fashion helps ease the process
of major societal shifts, aiding in the reduction of
resistance to change.

Contemporary fashion can be described as
a dynamic form of standardized public behavior
that arises from the influence of prevailing
moods, rapidly changing tastes, hobbies, and
other factors. In practice, fashion standards are
implemented through various means such as media,
social networks, well-known magazines, artistic
productions, runway shows, and other public events.
Fashion often originates from individuals belonging
to higher social classes or prominent figures. When
celebrities, singers, or leaders in any field introduce
new styles or trends, these quickly become popular
among the general public. This process of imitation
not only affects the status of influencers but also the
followers who adopt these styles.

In contemporary society, the analysis and
understanding of one’s social position are marked
by a focus on multiculturalism and tolerance
policies. This emphasis is particularly relevant in the
context of globalization, which has intensified the
process of cultural interaction and exchange. These
trends influence various worldviews and impact
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the functions of social institutions, with cultural
institutions undergoing significant transformations.
In modern social and cultural restructuring, fashion
plays a unique role, serving as a reflection of the
essence of social, cultural, and economic processes.
Fashion’s significance is highlighted by its
connection to current issues such as mass production
and consumption, generating sociological interest.
Fashion is increasingly recognized as a crucial
component in understanding and analyzing the
changes in cultural and economic landscapes. It
encapsulates the quintessence of contemporary
social and economic processes, offering insights into
the broader dynamics of global cultural interaction
and societal evolution.

Most sociologists associate the emergence of
the fashion phenomenon with the era following the
industrial production of clothing and the subsequent
simplification of the production of luxury and
fashion items. This period is linked to the rise of
capitalist relations, which created new opportunities
for the lower classes to emulate the upper classes
(Rockamore, 2023).

Fashion’s various manifestations help to describe
a person’s existence in the world, their lifestyle, and
worldview. Contemporary fashion aligns with the
globalizing process and postmodern culture. The
universal fashion discourse created by globalization
is comparable to the postmodern poly-stylism
produced by multiculturalism and individualistic

aesthetics. However, it is important to remember
that both trends are driven by the economic interests
of global companies. As a result, while designers in
the creative industry could ideally produce unique
designs, fashion and art have become marketing
issues. In the economy, fashion acts as a catalyst
for mass production and a means to expand sales.
The behavior of consumers often aligns with the
marketing strategies that use fashion advertising,
media tools, and are closely connected to the entire
power system. Fashion permeates every aspect of
modern life, and thus, it can be considered to fit well
with the post-democratic order and the evolution of
thought in the multicultural postmodern society of
the 21st century.

In other words, the distinctiveness of fashion
lies in its representation of status symbols in the
contemporary world through mass consumption
patterns. Today, fashion processes are characterized
by the disappearance of previous rigidity and
segmentation, with a noticeable increase in the
stability of process cycles. Additionally, fashion
is increasingly connected with media industries,
shows, film businesses, and visual culture.

Therefore, based on the characteristics,
functions, and structure of fashion, we can conclude
that fashion operates as a public behavior and
consumption model that reflects social status and
prestige. It embodies dynamic changes in cultural
models of consumption and societal values.
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