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Today, culture became an integral part of international politics and takes a vital role in the world
arena. Many countries use cultural diplomacy to gain recognition of their cultural heritage and oppor-
tunity to encourage the way the people achieved. This article highlights the importance of using «Soft
power» in the countries along the New Silk Road. The «Soft power» here is considered to be a force that
can be used to exchange cultural and political values around the world and with foreign policy. The ar-
ticle also focuses on the «One Belt — One Way» project, which is a channel that differentiates the values
of Chinese culture throughout the world. Along with other countries of Central Asia, Kazakhstan being
the closest geopolitical and geo-economic region, contributes to strengthening and spreading the power
of the global influence of cultural and spiritual values, technology, etc. This article discusses China’s ac-
tive participation in the economic life of other Central Asian countries, and using «soft power» there is
a decrease in demographic and economic danger from nearby countries. «Soft power» is seen here as a
factor that enables the exchange of cultural and political values and foreign policy around the world. The
article is also devoted to the project «Bir Beldeu — Bir Jol», which is the channel for the dissemination of
the values of Chinese culture throughout the world.
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JKaHa Xib6eK >KOAbI: MdAEHHeTapaAblK, cyxbaTTaFbl
«Kymcak, Kyw» pakTopAOpbi

ByriHri TaHAQ MOAEHMET XaAbIKAPAAbIK, CasCaTTbIH aXKbipamac OOAITriHe aiHaAADBI KOHE A€ OA DAEMAIK
apeHaAa MaHbI3Abl POA aTKapbIn KeAeAi. KenTereH eaaep MoAEHM AMMAOMATHSHBI KOAAQHA OTbIPbIN KaHa
63A€epiHiH MBAEHM MypPaAapbIH TaHbIMAA €TY >K8HE COHbIMEH KaTap 63 XaAKbIHbIH >KEeTiCTIKTepiH HacnxaTTay
MYMKIHAriHe ne 60Aa araabl. Makanaaa XKaHa XKibek YKoAbIHbIH 60MbIHAQ OPHAAACKAH EAAEPAE «KYMCAK,
KYLLTi» KOAAQHY MaHbI3AbIAbIFbI cvnaTTaAaabl. OpTaAbik, A3usHbiH 6acka eaaepimeH katap KasakcraH aAa
KbITanapiH >kahaHABIK, bIKMaA €Ty KyLliHe, MOAEHUETIH, TIAIH, PyXaHu KYHAbIAbIKTAPbIH, K&3KapacTapbiH
TEXHOAOIMSIAPbIH >KOHE TaFbl 6ACKaAAPbIH TaHbITY MEH TapaTyAa TIKEAEeM XKakblH OOAbIN TypFaH reocasicu
>KOHE re03KOHOMMKAABIK, MaHbI3AbI aliMak, 60AbIN Tabbiaaabl. bya Makaaasa KbitanabiH 6acka eaaepre,
aran antkaHaa OpTaablk, A3Mst eapepiHe OEACEHAT TYPAE eHyi, «KyMcak, KYLWTiH» kemerimeH Kpitanra
>KaKblH OpHAAACKaH MEMAEKETTEPAIH AeMOrpausAbIK, >KoHE 3KOHOMMKAABIK CaAMaFrblHa KayiMTeHyiH
SACipeTyi Typaabl 6asiHAaAaAbl. MyHAQFbI ©KYMCaK, KyL» — ByA OYKIA AyHME >Ky3i GOMbIHLLA MOAEHM
JKOHE CasiCM KYHAbIAbIKTAPMEH >KOHE CbIPTKbl CasicaTrieH aAmacyFa MYMKIHAIK GepeTiH Kyl peTiHAe
KapacTbipbiAaAbl. COHbIMEH KaTap OyA MakaAasa MOAEHMETTIH OOMbIHAAFbI KYHABIAbIKTapAbl GYKiA
SAeMre Tapartylibl apHa 60AbIn TabbiAaTbiH «bip Geaaey — 6ip XKoA» x)KobacbiHa Aa apHaAaAbI.

Tyrin cesaep: Maaenunet, XKaHa XKibGek >KOAbl, KYMCaK, KYLL, MOAEHN KYHAbIAbIKTap, KoHpyumi
MHCTUTYThI, kahaHAaHy, xxacTtap KoFambl.
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HoBbii LLIEAKOBbIHM NyTb: «PaKTOp MATKOM CUAbI»
B M@XKYAbTYPHOM AMaAore

B HacToguee Bpems KyAbTypa CTaAd HEOTbEMAEMOM YaCTbl0 MEXAYHAPOAHOM MOAUTUKM M
MrpaeT Ba>kKHYKO POAb Ha MMPOBOW apeHe. MHOrme CTpaHbl UCMOAb3YIOT KYAbTYPHYIO AMIAOMATUIO
AAS MTOMYASIPU3ALLIMM CBOETO KYAbTYPHOIO HAaCA€AMSI M MporaraHAbl AOCTMXKEHWIM CBOero Hapoaa. B
AAQHHOW CTaTbe OTMEYaeTCs BAXXHOCTb MCMOAb30BaHMS «MSTKOM CUMAbI» B CTPaHaX, PaclOAOXEHHbIX Ha
Beankom LlleakoBom Tlytn. Hapsay ¢ aApyrumm ctpaHamu LleHTpaabHOM A3um KasaxcTtaH, 9BASSCb
CcambiM BAUBKMM F€OMOAMTUUYECKMM M Te03KOHOMUYECKUM PErvoHOM, CMOCOOCTBYET YKPEMNAEHUIO U
PaCNpPOCTPAHEHMIO CUAbI TAOBAABLHOTO BAMSIHUSI KYAbTYPHbIX M AYXOBHbIX LLEHHOCTER, TEXHOAOTMIA U T.A.
B AaHHOM cTaTbe paccmaTpuBaeTcs akTMBHOe yyactue KuTtasi B 9KOHOMUYECKOM >KM3HU APYTMX CTpaH
LleHTpaAbHOM A3un. ABTOPbI AEAQIOT BbIBOAbI O TOM, YTO HABAIOAQETCS CHMXKEHME AeMOorpacmyeckon
M 3KOHOMMYECKOM OMACHOCTM CO CTOPOHbI OGAM3AEXALWIMX CTpaH. «Msrkas CuMAa» paccMaTpuBaeTcs
3AECHb Kak hakTop, KOTOPbIA AQET BO3MOXKHOCTb 0OMEHA KYAbTYPHbBIMU U MOAUTUUYECKMMM LIEHHOCTSIMM
W BHELLUHEeN NMOAMTMKOM no BceMy mmpy. CTaTbsl Tak>ke nocesilieHa npoekTy «bip beaaey — bip XKoa»,
SBASHOLLIMMCS] KQHAAOM PacrnpoCTPaHeHUs LeHHOCTeN KyAbTypbl Knutas Bo Bcem Mupe.

KAtoueBble caoBa: KyAbTypa, HoBbii LLleAkoBbIM MyTb, M4rkas CuMAQ, KYAbTYpHblE LLEHHOCTH,
UuctutyT KoHdyumsi, raobaamnsaums, noApacTatoLLee nokoAeHue.

Introduction

In modern globalization, «External world»
appearance takes the great importance apart from
stable development of political, economic and
cultural relations between different countries of the
world. At the same time the concept of «Soft power»
is especially important. Let us firstly take a look at
the term of «soft power». The term «soft power»,
often used in sociology, means «Mild strength» in
English. It is one of the foreign policy strategies.
The source gives the following definition: «Mild
strength is the ability to convince or unite by means
of persuasion, without coercion, money or force.
The term «Soft power» was suggested by American
political scientist Joseph Nay, a professor of Harvard
University a century ago («English soft power»). It
was first mentioned in 1990 in the book «Bound to
Lead: The Changing Nature of American Power».
In his later work, Joseph Nay further develops his
ideas, and this term, published in the «Foreign
Policy» magazine, expresses his own view of the
forces in the world that emerged after the «Cold
War» in the same article.

Nowadays, the role of information technology
and communications is boosting in the changing
world. The success of the government depends not
only on its political and economic capacities, but also
on the ability to achieve «the desire of others»and the
ability to attract others’ attention. In other words, soft
wayendorsementof the country’s culture, political
values and foreign policy throughout various

propagandistic means, without impact of military or
armed forces to the country. However, the concept
of «soft power» or mildstrength based on national
culture, values, and foreign politics which remains
a key element in the concept of Joseph Nay and is
opposed by the «harsh» force based on coercion or
acquisition.

Yet again, the  American  political
scientist’sopinion says,» The most powerful heritage
is not the heritage, but the most essential resource
in the era of information istrust,»by using various
effective mechanisms to introduce the country’s
culture, spirituality, and art, saying that it is possible
to demonstrate it not only by violence, but also by
means of intelligence along with without harming,
and by showing a great confidence in the state.
According to data, in July 2015, the Portland
consulting company announced the «The Soft
Power 30» world’s soft power rating. According to
the results of the rating, Britain is the leader among
the world in terms of effective use of «soft power»
tools. The next is Germany and the United States
settled down. China takes on the 30th place in this
rating wherein Russia is excluded from these thirty
countries. The Portland Communications and the
USC Center for Mass Diplomacy also published
a list of countries that use mildly power more
effectively. France stays at the beginning of the
top tenlists composed of Britain, the United States,
Germany, Switzerland, Australia, Sweden, and the
Netherlands. In any case, these countries are among
those who can effectively use «soft power» to create
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a positive image of their countries in their domestic,
foreign policy and culture.

Practice section

Nowadays, one of the giant states as China the
economy of whose is gaining a positive image of
a major developed countries, proceeding from the
economic achievements of the State, the peaceful
foreign policy and the growing global appeal of Chi-
nese culture. In the early 2000s of the current centu-
ry, China’s foreign policy has created new priorities
regarding the use of traditional «soft power» tools.
Particularly, the purposeful movingon formation of
the image of the country within the cultural resourc-
es, in particular, the beginning of implementation of
China’s «soft power» policy, was due to Hu Jintao’s
coming to power. At the XVII Congress of the Com-
munist Party of China in October 2007, the policy
of «cultural soft power» was named as a private fo-
cus of the state’s foreign policy. In his speech at the
above named congress, Hu Jintao noted that «at the
present time the culture of the state strength com-
petitiveness is very important, and the development
of culture within the country should be mutually ac-
companied by its development of international co-
operationy. In the context of the task of developing
the commercial sector of culture, Hu Jintao called
for the Chinese culture brand to be «careful», to
boost international competitiveness of the Chinese
cultural industry and to promote the Chinese culture
to the world.

At the sixth Plenary Session of the 17th con-
vocation of the Central Committee of the Commu-
nist Party of Kazakhstan, held in October 2011, the
«Some of the key issues of the Central Committee of
the Communist Party of the KCP to deepen the cul-
tural system reform and promote the prosperity and
development of socialist culturenadopted the docu-
ment on the need for increasing «soft power» in the
competition between countries, as well as the need
to «implement a cultural outreach strategy, enhance
international influence of Chinese culture, and pres-
ent a new image of China’s openness and reformy.
In other words, China, who has reached a high level
of economic supremacy, began to think of improv-
ing its image with foreign countries throughout the
support of culture and other means of influence on
public consciousness of their population and elites.

Indeed, cultural tradition has dramatically sim-
plified the process of adapting to the concept of
«soft power» in China. The Nay Concept for Chi-
nese Intelligenceis a contemporary development
of the ancient philosophers’ teachings in the Ce-
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lestial countries. Chinese experts often recall that
in ancient times their ancestors were dealing with
the use of soft power tools in political conflicts. It
is argued that Sun-zi, the founder of the Military
School of Arts, says, «The best thing is to conquer
foreign troops without fighting. In short, due to a
deep intercultural resonance, the idea of Joseph Nai
was arose a great interest in China. (Xy L[3unbpTa0,
http://www. china. com. cn/17da/2007-10/24/con-
tent 9119449 2. htm).

According to Joseph Nye, the «soft power» of
the country is based on three resources:

1. Onto its cultures (in countries where it is of
interest to others)

2. Political values

3. External policies

Many Chinese authors stress diplomacy as a
source of «soft power» to create a climate of sta-
bility, to build relations with countries around the
world based on a good neighborhood, and to create
a multidimensional harmony.

Another resource of the «soft power» is, sure-
ly, a way to go abroad in the form of commercial
products, and culture that flows through cultural
channels and channels financed by educational in-
stitutions. However, China does not make Ameri-
can copies of soft power. In the field of culture, it
is not the most modernity popular entertainment,
but custom and tradition go to the forefront. Never-
theless, many Chinese experts do not exclude that
non-governmental organizations are an important
mission of distributing cultural and political values
abroad.

According to China’s international researcher
Zhang Wei, the Chinese «soft power»is not just art
of war, food, painting, calligraphy, dance and Con-
fucius institutes. In this way the political essence
and political ‘soft power’ takes a vital place. As we
discussed, the difference in China’s foreign policy
priorities also affects the strategy of «soft power».
In contrast to other countries, China seeks to im-
prove its attitude toward foreign policy, from neigh-
boring countries, to ensure that it is able to benefit
from the strengthening and prosperity of China by
providing other countries with a comfortable cultur-
al and informational environment for foreign policy
(Jlomanos A.B., 2011: 73-89).

Kazakhstan analysts point out three main lines
of Chinese «soft power»: first place is political val-
ues and political «soft power»:

1. Implementation of a security policy aimed at
preventing escalation of the international situation;

2. Assistance to the economy and in the area of
social, health, education and humanitarian;
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3. PRC representation of modern achievements
to the world of Cultural events.

As we mentioned at the beginning of the article,
in accordance with George Nai’s concept China
was only thinking about ten and a half years ago
about the need to use the «soft power» potential.
Growth of economic potential and strengthening of
trade and economic relations in various regions of
the world has led to the understanding that it is not
as simple as to transform them into political influ-
ence. The demographic and economic precedence of
China poses a threat to the neighboring countries,
which arepostponed trade and economic ties and
other forms of cooperation.

At present, cultural policy is an integral part of
international politics. Many countries have a peace-
ful coexistence along with their possession of their
foreign policy and thus use cultural policies to pro-
mote their cultural heritage, in possessing of their
national achievements. External cultural policy of
countriesin political or economical problems, serves
within the use of»soft power» strategyby strength-
ening the geopolitical purposes without the use of
force in the international arena. is an important com-
ponent of its ability to function. Culture is an im-
portant component of the country’s comprehensive
competitiveness in the modern world.

Today, one of the composing cultural factors
of the «soft power» influences in strengthening of
socio-economic possessions and through-state in-
terrelations. It could reach to new voice in interna-
tional politics. Accordingly, many states started to
pay more attention to their cultural policy. The term
of «external cultural policy» has often been used.
External cultural policy also encourages states to
protect their national interests in the international
arena and create a strong foundation for powerful
influencing social development processes which can
serve as an effective ideological tool promoting the
implementation of foreign policy strategies (Botun-
neBa K. A, 2014r).

China has paid special attention to the role and
place of culture in public management in the his-
tory of many centuries. The leadership of the PRC
is currently actively implementing a new conceptual
strategy for the use of culture as a key component of
the overall Chinese power.

As China’s economy has grown rapidly lately,
we have come to the point that foreign countries
are more interested in Chinese culture. The Chinese
government is pursuing a policy of spreading Chi-
nese language in the world for greater interest. By
teaching Chinese to foreign countries, it promotes
the spread of Chinese culture and traditions. Thus,

every year, more than a million of foreigners are
learning Chinese. This affects the Chinese voice in
the international community. This is another type of
soft power of the country.

It has been involved a Confucius Institutions as
a channel for the spread of Chinese culture in the
outside world. The main mission is to promote Chi-
na and its culture all over the world and China’s de-
velopment of friendly relations with other countries.
Thus, these mentioned institutions were opened to
promote Chinese language and culture to different
countries of the world to, to develop friendly rela-
tions between China and the world community. It
should be noted that the influence of social or public
opinion on political and non-political institutions is
also relates to the ‘soft power’. China’s leadership,
however, notes that these institutions are not politi-
cally motivated and that their activities are aimed at
strengthening cooperation in education, culture and
economy in China and abroad. The Confucius Insti-
tute abroad was first opened in Seoul, South Korea,
in 2004. According to Xinhua News Agency, the
number of Confucius Institutes in September 2017
has reached 516 in the world. By 2020 their num-
ber is expected to be reached to 1000. China as well
pays special attention to it’s «near abroad». There
are 135 institutions and 129 classes of Confucius in
fifty one countries located on the ‘Great Silk Road
and Belt’.

Similar institutions in the West, such as the Ger-
man name of Goethe German or Cervantes, became
the second image of the Confucius Institute. Ac-
cording to the Chinese Ministry of Education, about
30 million foreigners are learning Chinese.

For today, more than about ten and a half Con-
fucius institutes were created in Central Asia which
is still growing fast in its territory. For example, in
December 2014 the Confucius Institute was opened
in Samarkand, in August 2015 on the base of the
Institute of Steel and Metallurgy in Chkalovsk, the
Sogdian Region of Tajikistan. In February 2017,
an agreement was reached to open three Confucius
classes in three Kyrgyz universities. In the same year
it was built Chinese-Kyrgyz school for more than
1000 studentsin Bishkek, the capital of Kyrgyzs-
tanby the investment encouragement of the People’s
Republic of China. The first Confucius Institute in
Kazakhstan was opened in 2002at the Faculty of
Oriental Studies at Al-Farabi KazNU. There are cur-
rently 5 Confucius Institutions in Kazakhstan.

Today Confucius Institutions are crucial for
promoting the Chinese initiative «One Belt and One
Way» in the world, including Kazakhstan. They
should have important channels for cooperation in

46 Xabapuibl. dunocodusi, MofeHHETTaHy, cascarTaHy cepusicel. Nel (67). 2019



Naizabayeva G.A., Masalimova A.R.

the fields of culture, trade and economy, for coun-
tries within the ‘One Belt and One Way’. Therefore,
it is necessary to successfully modernize relations
in the field of education and cultural cooperation
within our country on the area «One Belt and One
Way». To deepen the understanding of the Chinese
initiative «Belt and One Way» by learning the his-
tory and culture of China, it is necessary to expand
the Institute’s activity and to take concrete measures
to deepen this initiative in people’s minds. It is also
important to study the «Chinese language + technol-
ogy» and «Chinese language + profession» models
to meet the demands of professional and technically
proficient Chinese language. Confucius Institutions
can provide to prepare more specialtiesin areas such
as international trade, logistics and tourism that are
closely linked to the local market.

We are convinced that Confucius Institutions
in our country will become a bridge of coopera-
tion in activating the initiative «One Belt and One
Way» and will play a new role in this important
strategy and will contribute to the exchange of cul-
tures (http://news. xinhuanet. com/english/2016-
12/11/c_135897318. htm).

China also expands cultural influence in Cen-
tral Asia by training local students in universities in
China. At the same time, Kazakhstan is on the fore-
front of position who is actively sending its citizens
abroad to study abroad. According to the Ministry of
Education of China, the number of Kazakh students
in 2015 reached to 13. 2 thousand. This is the num-
ber of students increased by 3. 5 times over the pre-
vious 10 years. The number of Kyrgyz students in
China reached about 10,000 by January 2015. The
number of Chinese students in Kyrgyzstan reached
1,000. Chinese is available at Kazakh and Kyrgyz
higher education institutions. The Faculty of Orien-
tal Studies at so called old familyschool Al-Farabi
Kazakh National University has been teaching Chi-
nese since 1989. At present, the Department of Chi-
nese Studies annually continues the process of pre-
paring a professional specialist. In the mid-nineties,
the University has invited highly-qualified teachers
from China to teach Chinese. Graduates of the De-
partment of Chinese Studies are currently working
in various universities, the Ministry of Foreign Af-
fairs, public services and foreign companies.

The main priority in education in the People’s
Republic of China is Chinese language and culture.
Thus Beijing region educates professional transla-
tors to provide them with Chinese companies.

In order to expand the information authority in
Central Asia, China has taken steps to strengthen
its information capacities. China’s Central Tele-
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vision has begun broadcasting Russian-language
news from the Xinjiang region. The activity of the
‘Xinhua’ News Agency and the foreign edition of
the «Zhanmin Jibao» newspaper has been activat-
ed. There are «Zhanmin Jibao», «Guanmin Jibao»
newspapers, ‘Xinhua’ News Agency, China Inter-
national Radio and Central China Television CCTV
branch offices in Kazakhstan. China’s influence in
the regions is much lower than that of Russia and
the United States, which actively sponsors regional
media outlets, both in Russian and in the national
language.

The PRC uses various international events and
exhibitions to intensify its influence. One of the
largest of them was the 2008 Summer Olympic
Games in Beijing. Together that, it is also possible
to mention the World Expo-2010 in Shanghai from
May 1 to October 31, of 2010. About a million for-
eign tourists have come to China to improve their
image by demonstrating China as a strong, modern
and technological country. Various military and cul-
tural events are being held regularly in the People’s
Republic of China in the days of national culture of
the Central Asian states, as well as promoting the
development of trade, economic and humanitarian
cooperation. In the regions, the annual national ex-
hibition of Chinese goods, the Beijing exhibition,
the economic forum and fair with participation of
the Central Asian republics took place in Urumqi.

The idea to revive the ancient Silk Road in
Eurasian area is presented as a new concept of
integration processes. At the meeting of the Board
of Governors of the Asian Development Bank
in Astana, President Nursultan Nazarbayev said:
«Reconstruction of the ancient Silk Road will be the
basis for economic, social development, political
stability, and will eventually lead to progressive
development and peaceful coexistence» pointing out
that the creation of a new Silk Road corridor is a very
important step at this moment. President’s initiative
was specially supported by Chinese leader of
People’s Republic of China Xi Jinping in September
2013by coming to Astana, who proposed to build
the economic corridor of the Great Silk Road along
together. In his speech at the meeting, the Chinese
president noted that «the ancient Kazakh city of the
ancient Silk Road made a significant contribution to
the integration of the civilizations of the East and
West, promoting relations with different peoples
and cultures.

The purpose of this grand project is to encourage
economic growth in countries that are in this belt and
to develop a new format for political and economic
cooperation between East Asia and Western Europe,
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based on mutual respect, trust and commitment. At
present, within the framework of this fundamental
concept, the two countries have taken their first
steps. In March 2015, President of the People’s
Republic of China Xi Jinping launched the project
«One Belt — One Way». This is a new conception
of the Chinese leader, which unites the Silk Road
economic belt and the «Sea Silk Road of the 21st
Century» into one project. The global project «One
Belt — One Way» will start in China and will cross
Central Asia, South East Asia and Western Asia.

Results and discussion

Thus, the «Silk Road Economic Belt» will be
extended through 18 Eurasian countries by East to
West. The creation of the new Silk Road corridor
possess a lot of opportunities not only for trade
and economic but also in the development of cul-
tural and tourism, joint projects in the field of his-
tory and language, wherein countries proceeding
in the Great Silk Road established thereadiness to
establish cultural exchanges. The countries covered
by such initiatives have become the main targets of
the «soft power» of the PRC. In the recent years,
China has made its utmost humanitarian input to
other countries, particularly to Central Asian coun-
tries. With the help of soft power, Beijing attempts
to weaken the region’s demographic and eco-
nomic burden. However, the strengthening of the
country’spositionsdevelopment has been hampered
by the fear of the «Chinese threat» spread through-
out the region. It is known that Central Asia is one
of the main border regions that is important for the
energy supply and security of China.

Along with other Central Asian countries, Ka-
zakhstan is also a geopolitical and geoeconomic
region that is closest to the promotion and spread
of China’s global power of influence, culture, lan-
guage, spiritual values, attitudes, and more.

At present, our land, which has a commoncon-
tinental borderfirstly and mostly geostrategically
important to China. China’s «Silk Road Economic
Belt» initiative is largely in line with the Kazakh-
stan’s Nurly Zhol development program, which was
sent to the people of Kazakhstan in 2014 by the pres-
ident of the Kazakhstan. In the implementation of
the «Silk Road Economic Belt», our country shares
its commitment to the development of China’s Eur-
asian Transport Corridor.

Head of State N.A. Nazarbayev in the article
«Spiritual Renewal towards the Futureysaid, , «We
need to implement the project»World Modern Ka-
zakh Culture» «if we want to be a nation who has

its individual and unique place in the XXI century
global map. We must look at all the new ways to
introduce our cultural treasures to the world com-
munity» (Hazapbaes H.A., 2017).

According to the concept of the new Silk Road,
the Great Silk Road (pavilions) will be built in the
new district (Xi’an Xi’an), located in the middle of
two major cities of China. Wang Jing, the deputy
chairman of the new district of Xi’an Xi’an, noted
the opportunity to have a walk in the streets of Ka-
zakhstan at the place where the culture of the twen-
ty-two countries is represented. This area will take
cultural week of various countries, a concert of vari-
ous exhibitions and amateur performances.

Leaders of various Chinese companies have al-
ready built the first Silk Road museum. It is a great
pleasure for such museums to be built in other coun-
tries, especially where valuable artifacts reflect the
history of the Great Silk Road countries.

The main base of China in spreading cultural in-
fluence on Central Asia was Urumgqi the capital of
Xinjiang. Since 2010 a special base for Chinese lan-
guage distribution has been functioning in the area
of the regions.

Beijing is now concerned about the increased
cultural and ideological influence within the coun-
try. Particularly,they are far moregrowthwhen
these threats relate to the West. Does this mean
that the Communist Party of the People’s Republic
of China is making an effective use of it when it
comes to Kazakhstan, such as art, art, history and
music?Historically, Kazakhstan has no geopolitical
or ideological rivalry with China. We are neighbors
and share common threats and disagreements.

Both states to please each other, working togeth-
er with all the effort. Because China is not only pro-
jecting «soft power» in Kazakhstan, but also Astana,
with its various cultural and entertainment activities,
strives to improve its image and enhance the attrac-
tiveness of the national brand by inviting Kazakh
singers to show their talents to the Chinese audi-
ence. We can see the the concept of «Soft power»
in the country of the Great Steppe the EXPO-2017
ethno-artexhibition conducted in Astana last year.

Conclusion

As a result, after the launch of the «Silk Road
Economic Belty, the relations between Kazakhstan
and China will expand not just rapid, but also
interact with higher education institutions, analytical
centers, local authorities, museums and other
creative organizations. There is no reason to fear
such diversification of relations. Moreover, most
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of the institutions mentioned above are accountable
to the government. It should be understood that
cultural and creative interaction is at a high level if
all of this does not go beyond the acceptable limits
of China and Kazakhstan, and, most importantly,
not to interfere in each other’s internal affairs. Of
course, we can never foresee what’s going to ‘burst’
first, and that the «soft power» will be an effective
tool. Despite the fact that governments are investing
heavily in strategic communications, the coverage is
not that large, or their efficiency reaches the end of a
long period of time.

Speaking of Kazakhstan’s ‘mass diplomacy’
and cultural co-operation in China, Dimash
Kudaybergen takes an important factor which worth
of respect. Moreover, the valueable assessment
of the Kazakhstani artist of the neighboring state
contributes to the decent acceptance of China in the
Kazakh society. In other words, all Administrative
methods of fighting with sinophobia have not
been as effective as the Kazakhstani singer in
the neighboring country. Their young people
understand that their peers in China are not
«different», be the fans of performer, get interested
in lives of their stars, memorizing songs and sharing

their thoughts on social networks like Instagram,
and registering on a personal page can be the most
effective way to reduce their degree of enrollment
or disregard.

Another important thing is that,thus the main
differences Dimas Kudaybergen called to be
Kazakhstani national hero, wherein the fact that he
presents the Kazakh languageaudience. The reason
for this is that we are prone to prejudice, — misstruth,
skepticism and mistrust prevailance in Chinese-
speaking environment in China.

In any case, the fact that the Chinese and Kazakh
youths have a common stars (idols) pleases that it
is creativity and up-to-date indicates that these two
sides have a common theme, and bases not on a
historical fears and anxiety.

Year by yearour country is improving its culture
not only with China, but also with other countries.
Today we propagandize especially of Russian,
Turkish, Indian films, together with advertisements,
and even press articles.

The XXI’st century is a time of inter-
civilizational and intercultural dialogue based on
cultural diplomacy, which is considered as the main
component of foreign policy strategies of the states.
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